
3  S I M P L E  S T E P S  T O  A  

C L I E N T - C O N V E R T I N G  

' A B O U T  M E '  P A G E !  

B R A N D M E R R Y . C O M



Hey there!
Wow so excited to have you here! I'm Michelle Knight and I'm a 

Branding and Business Coach for female entrepreneurs who are 

ready for time, financial and location freedom. Sounds pretty 

standard doesn't it, I mean how many online entrepreneurs have 

you heard saying the same thing? 

So what makes me different? That's my story friend and I'm so 

excited to share with you the #1 way to share YOUR story with the 

world; the 'About Me' page. 

A huge misconception in the online space is that your 'About Me' 

page doesn't matter and to that I say BS - these mentors obviously 

don't have 'About Me' pages that grow their list, community and 

get paying clients.  

I'm ready to show you exactly how to do that in my simple 3 step 

process. I've given you the space to write your own 'About Me' as we 

work together and I highly recommend it. Don't keep putting this 

on the back burner, write your story and start sharing it with the 

world. 

At the end of this workbook, you will have an 'About Me' page that 

works for you and your business and captivates your audience! 

LET'S DIVE IN! 

Michelle Knight
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S T A R T I N G  W I T H  Y O U

S T E P  O N E The very first thing I want you to do is to think 

about YOU. Yes, you! You know those moments 

when you stare at a blank computer screen just 

wondering what your audience wants to hear? 

Well, the best antidote to that is to write what 

YOU WANT TO SAY. 

Starting in the very beginning with your story 

without worrying for one second how it relates to 

your business or what your ideal client will think 

allows you to authentically share your story, and 

isn't that the entire point of an 'About Me' section 

in the first place? 

So start there. Start with you. Start freewriting the 

pieces that have contributed to the beautiful 

story that is your life, that has led you to this 

moment.

COPYRIGHT BRANDMERRY LLC



MY TOP TIPS FOR WRITING YOUR STORY

↠ If you are feeling a block in writing your story I suggest 

focusing on the key pieces or transitions. This is a great way 

to have your 'About Me' effortlessly flow and take your ideal 

client on a journey. Remember we want them to be so 

captivated by your story that they just can't look away. By 

identifying three major transitions in your life and 

connecting the dots you're doing just that. Don't get to hung 

up on what matters to your audience at this stage, we will 

get there. 

↠ I highly recommend ending with your business/ where 

you are now and working backward. This helps to end 

where we want your audience to take action - learning more 

about your business and what you offer. 

↠ In addition, please please please write in the first person. 

Stop stressing about writing in the third person it makes you 

feel less human. Remember, we are building trust and 

pulling your audience in. Let them hear it from you! I 

recommend having a small professional bio on your 'About 

Me' page, written in the third person, that you can use for 

interviews. Check out my full story and professional bio here: 

brandmerry.com/my-story
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Your turn: write your story
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C O N N E C T  T O  Y O U R  

A U D I E N C E

S T E P   T W O Now it's time to think about your audience. 

Knowing what you know about your audience 

and their journey how can make your story more 

relatable?  

Think of your audiences pain and pleasure points 

and how you can pull them into your story with 

specific language. 

Remember, it's about sharing YOU, but making it 

relatable so your audience can see themselves in 

your story and see the same for themselves as 

well.  

This is also where we pull your audience in and 

making them a part of your journey.  This is the 

crucial step that many entrepreneurs miss.



MY TOP TIPS FOR connecting with your audience

↠ You need to know your audience enough to tie it to 

them. If you haven't already completed market research 

of some kind, do that now. The main pieces we want to 

know are: 

     • What are their struggles/pain points? 

     • What are their desires? 

This will give you the key points you need to know in 

order to relate your story to your audience. 

↠ Ask yourself if what you share, your main points, are 

relatable to your audience. It doesn't have to be 

something they have experienced EXACTLY the same 

way, but if they can relate to the feeling or emotion you 

are golden. 

↠ Pull your audience into your story by using words like: 

    • "Can you relate?" 

    • "Have you ever felt this way?" 

    • "Are you ready? 

I recommend putting a sentence or two like this in the 

main body of your 'About Me' and really using this 

language in the last paragraph or so. This is where we 

really want to pull them in and let them know it is 

possible.  This will get them to take action. 
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WRITE YOUR STORY AGAIN TYING IT TO YOUR AUDIENCE
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G I V E  T H E M  M O R E

S T E P   T H R E E People ask me, "how do I get clients from an 

'About Me' page?" The answer is simple - give 

them something they need! 

You've taken this time to write your about me 

page and then you are just going to leave them 

hanging, I don't think so. 

This is a golden opportunity to share a link to your 

services or offers. 

In addition, I ALWAYS have a free offer/ opt-in 

that my audience can take advantage of. If 

they've stuck around all the way until the end of 

the' About Me', which they will, they obviously 

want more, don't they?!
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MY TOP TIPS FOR CONVERTING YOUR AUDIENCE

↠ I recommend creating a freebie that ties into where your 

audience is right now in their life or business and that 

would be a natural progression after reading your story. 

Think about what your audience is feeling after reading 

your story, what are they looking for? Answering this 

question with a free gift, that requires them to give their 

email address, will be gold. 

↠ I know you are wondering, "how long should my page 

be?" And I'm not going to give you an exact word count 

because I don't believe in them. Instead, I suggest you 

reread your story and make sure it flows seamlessly. If you 

read it and think that doesn't need to be there, then cut it. 

The more succinct and simple you are with your messaging 

the better your audience will resonate. Another fun tip is to 

pass it along to a friend to read and have them cut excess 

pieces. 

↠  Make it personal. Now that you have your story laid out 

it's time to add the visuals. The best part about an About 

Me page is that it should include more personal photos, not 

just branded photos. This gives you an opportunity to show 

your personality to your audience. Tie in photos throughout 

the page to give it a personal touch that builds trust. 
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WHAT WILL YOUR CALL TO ACTION BE?

What type of personality do you want within 

your photos?
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REWRITE YOUR FINAL ABOUT ME
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M I C H E L L E  K N I G H T

Michelle Knight is a mother, wife, world traveler and storyteller. She 

is also a Branding and Business Coach and the founder of 

Brandmerry.com. 

She works with female entrepreneurs who are struggling to gain 

visibility and traction in taking their business to the next level and 

supports them in tapping into their story to create a stand out 

brand and message that positions them as an expert in their 

industry. In just 9 months, 

Michelle launched her freedom-based business and left her 9 to 5, 

while raising a new baby. Just one year into her coaching business, 

Michelle created a 6-figure business and thriving community of 

women ready to share their story. 

Now she spends her time supporting women to achieve time, 

financial and location freedom while traveling the world with her 

little family of three and exploring life with her son.


	randomname_0dfc0a82195b589b0b9dc45928cb9b64: 
	randomname_22d7f6713d1b76bc8c5c8defccfe60f5: 
	randomname_92fa51bfcf54e7f59d71ff3991d6648d: 
	randomname_54a004890eb617cd4fdeae1cd4ca1a8e: 
	randomname_4f618002c8f943f916a9ede9b368618e: 


